FPA:

FINANCIAL PLANNING ASSOCIATION
OF NEW YORK

The Heart of Financial Planning™

OUR MISSION FOR 2011

The mission of the Financial Planning Association of New York is to foster the
highest standards of ethics, knowledge and skills of its members, and to
continually enhance the reputation and integrity of the financial planning
process and profession with the general public.
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Vision/Goal/Objective:

Foster the highest standards of ethics, knowledge, and skills of
our members, and to continually enhance the reputation and
integrity of the financial planning process and profession with the
general public.

Activities for This Goal/Objective:

1. Promote more effective use of Chapter Executive.

2. Promote member participation on committees.

3. Promote more effective cooperation with FPA National and
utilization of resources.

4. Support each director in his/her endeavors.

5. Continue to support the re-organization efforts of Pro Bono
Committee.

6. Continue to support and assist with content for our consumer
webpage.

7. Support expansion of statewide Government Relations chapter
coordination.

8. Support the rebuilding and revitalization of our Public Awareness
programs.

9. Support our new Consumer Education programs.

10. Continue to support our member education programs.

11. Promote alliances with allied professionals.

12. Monitor chapter financials.

Indicators of Success:
1. Smoother chapter operations.
Increased committee membership.
More effective committee operations.
| am counting on the directors to let me know.
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President-Elect ¢ Alan Schoenberger CFP®

Vision/Goal/Objective:

To gain a working understanding of the different directorships and
act as a facilitator where possible to assist directors. To also
further the NY chapter outreach by creating a consumer facing
section of the FPANY website.

Activities for This Goal/Objective:
1. Provide support for the current president in coordinating strategic

initiatives.
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Work on consumer section of FPANY website.

Participate in the largest 10 FPA chapters alliance forum.

Get involved with diverse projects as they arise.
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Indicators of Success:
1. 1P @Ay3 'y dzyRSNRGFYRAY3I 2F St OK
2. Working with new board members to assist their entry.
3. Launch consumer portion of website.




Vision/Goal/Objective:
Manage the finances of the FPA in order to provide accurate and
timely financial reporting and to maintain financial reserves.

Activities for This Goal/Objective:
1.

Obtain budgets from all Directors for 2011 and
incorporate into financial reporting.

Review budgets and make recommendations for expense reductions
and appropriateness.

Present comprehensive financial data to the Board.

Review bills for accuracy and expense classification.

Work with Board members and Directors and point out financial
weakness.

Establish financial reserves for the chapter.

Review final data with Maria on a regular basis.

Indicators of Success:

1.
2.

There will be excess of revenue over expense for the year.
Board members and Directors will feel confident about the financial
reporting.




Director, Allied Professionals ¢ Jacques E. Boubli, CFP®

Vision/Goal/Objective:

The objective of Allied Professionals Committee of the FPA is to
facilitate connections between FPA members and professionals
in related disciplines in order to expand their circles of influence,
learn from each other and develop mutually beneficial business
relationships.

Activities for This Goal/Objective:

1.

Host at least two networking opportunities for FPA members and
related professionals to network together. Attendees would include
accountants, attorneys, insurance, mortgage and other
professionals, in addition to financial planners.

Build a committee representative of the related professionals ¢ i.e.
have insurance, estate planning, law, accounting, each represented
by FPA members and hold regular meetings

Coordinate plans with the membership committee

Consider other activities which would further the objective of the
committee.

Develop strategic alliances with associated professional associations,
like NAIFA, SFSP, EPS, and NYSSCPAs to cross promote and
eventually co-sponsor events.

Indicators of Success:

At least two networking events were held.

Have good attendance at scheduled events.

Receive positive feedback from FPANY members who find these
events valuable.




Vision/Goal/Objective:

Create a space for financial education programming and financial
planning services among the middle income/atypical financial
planning consumer. Educate the consumer on the benefits of
financial planning/process, and the CFP® designation through the
delivery of consumer driven financial education.

Activities for This Goal/Objective:
1. Create a coalition of public sector organizations that will help bring
financial programming to their constituents.
2. Engage local government where possible to participate in financial
education initiatives.

Indicators of Success:
1. Continuation of the Director of Consumer Education board position.
2. Build a partnership with a least two organizations by year end.
3. Become a listed resource for local government agencies as a
provider of financial education.
4. Create at least one new initiative to deliver financial education to
the citizens of New York City.




Co-Director, Membership Retention ¢ Katherine Fibiger, CFP®
Co-Director, Membership Recruitment ¢ Alicia Fryc

Vision/Goal/Objective:

Effectively communicate the value and benefits of FPA
membership in order to: 1) Increase our current membership in
the financial planning community 2) Enhance existing members
FPA experience, involvement and satisfaction in order to drive
retention.

Activities for This Goal/Objective:

1. Leverage and promote national campaigns (Member-
Get-A-Member; Practice Management center opt-in
campaign for new CFP® certificants; Program Directors
campaign)

2. Outreach to local CFP® prep classes and University
programs to communicate FPA benefits.

3. Co-Market FPA with other Allied Professional Organizations (i.e.,

AICPA, Bar Assoc., etc.).

4. Develop booklet to communicate membership benefits.

5. Complete Membership Survey.

6. Call all new members to welcome and educate on membership
benefits.

7. Call all lapsing members.

8. Host quarterly membership receptions.

9. Welcome members at meetings; orchestrate sign-in and sign-out for
CE credit.
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committees.

Indicators of Success:
1. Membership numbers increase.
2. Distribute a brochure to communicate membership benefits and
how to join.
Increase the number of committee volunteers.
4. Hold four membership receptions.
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Director, Education-Practitioners ¢ Victoria Fillet, CFP®

Vision/Goal/Objective:
To organize and facilitate ten Practitioners meetings from January
2011 to December 2011.

Activities for This Goal/Objective:
1.

Make sure the moderator has a speaker for each
meeting.

Coordinate topics and speakers with Director of Education ¢ Evening
to share ideas. Focus on covering the six areas of financial planning
in these meetings.

Make sure meetings will be digitally taped to upload to the website.
Coordinate with moderators and Maria to ensure necessary
information is submitted to attain continuing education credit.

Seek input from the membership for topics of interest to all.

Recruit members to join the Practitioners Meeting Committee to
provide assistance with monthly meetings.

Indicators of Success:

1.

Attendance at meetings remains level, but an increase of 20% would
be preferred. This would indicate that the membership is pleased
with our topics and are encouraging others to attend.




Vision/Goal/Objective:
Work with other New York State (NYS) FPA Chapter Government
Chairs towards a goal of speaking with one voice on government
affairs in our state. Develop relationships with local, state and
federal government elected and appointed representatives and
agencies.

Activities for This Goal/Objective:
1. Organize a working conference of all other NYS FPA Chapter
Government Chairs to reach our vision.
Indicators of Success:
1. Develop a sustainable working coalition of NYS Chapters.




Co-Directors, Sponsor Development/Retention

¢ Jenifer Lee, CPA, CFP®, MBA & Thomas Whitford, CTFA

Vision/Goal/Objective:

Our goals are to supplement membership dues through
sponsorship revenue, and to connect sponsors with members so
that sponsors businesses get promoted through FPANY events
and our members practice needs are met.

Activities for This Goal/Objective:

1. Actively recruit new committee members through
networking events, announcements at educational
events, newsletter and personal contacts.
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elder care, legal and accounting, small business fringe
benefits and retirement plans, practice management
tools, etc.

3. 58508t 21L) a2dziNBF OK jdzSaiAz2yyl
ascertain the sponsors needs and expectations.
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did and what we could do better.
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6. Coordinate with the website committee, newsletter, allied
professionals and education committees to offer our sponsors more
return on their investments.
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9.  Work with Forum committee and increase membership traffic for
sponsors.

Indicators of Success:
1. Revenue increase over the prior years.
Increased level of Gold sponsors.
Sponsors represent a broader spectrum of specialties.
At least one current sponsor upgrading to Gold.
Committee increased from current two to more members.
Retention of existing sponsors at current levels.
Sponsorship demand is such we are able to increase our fees when
economy improves.
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Director, Events Management ¢ Gail Linn, CFP®, CASL, LUTCF, ChFC

Vision/Goal/Objective:

Provide facilities management for the smooth operation of our
education meetings, practitioners meetings, special event
meetings and other meetings when requested. Implement a
system which will support cost effective and streamlined meeting
management.

Activities for This Goal/Objective:

1.

Select locations, negotiate fees, and arrange for room setup, and
food and beverages as needed.
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Coordinate with the directors who are producing the meetings.
Work with the treasurer to establish a budget to increase chapter
financial surplus.

Help improve coordination among directors and committees by
serving as a one stop go to for Events Management issues.

Help provide high quality programs that increase the value of the
FPA-NY to our members.

Maintain current Manual for Events Management (including
alternative venues) and edit manual based on experience over the
first year.

Recruit a committee and help to select and train a replacement.
Solidify relationship with facilities sponsors by offering FPA benefits
Creation of reliable budget.

Indicators of Success:

Achieve above budget.

Facility hosts continue to offer their venues at little or no cost.
Incoming Events Management person is not overwhelmed or
confused.

Education events run smoothly.




Director, Pro Bono ¢ Anja Luesink, MBA, CFP®, RLP®

Vision/Goal/Objective:

To carry out the mission of the FPANY Pro Bono Committee to
teach financial literacy and to spread financial planning among the
underserved low-income population of New York by identifying
opportunities and establishing partnerships between FPA
members and organizations that serve the low-income population

of NY.

Activities for This Goal/Objective:

1.

Develop the foundation for a stabile organization, so that the high
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the carrying out of our mission.

Provide educational workshops for our volunteer members to
improve our skills, workshops and presentations.

Maintain and improve the relationships with partner organizations
and identify opportunities with new partner organizations.
Increase the number of committee members from the Financial
Planning Association of NY.

Make the best use of our resources to provide more workshops and
provide more people with workshops and individual financial
planning.

Provide a networking opportunity for our partners to learn about
each 2 (i K Progkams.

Increase the visibility of FPANY Pro Bono events by improving PR
communications about our activities to other FPA members, FPA
National and outside the FPA.

Indicators of Success:

1.

Increase of the number of active participating Pro Bono Committee
Members.

Positive feedback from our partners through interviews with their
clients and caseworkers.

A working and frequently used website and social groups.

Suitable Teaching Materials for our workshops and a Protocol for
Individual Financial Counseling.

Increase in the awareness of our activities among the members of
FPANY.




Director, Education Programs ¢ Erika Safran, CFP®

Vision/Goal/Objective:

Provide to members superior quality educational experiences that
meet the following criteria: 1) Relevant, timely topics 2)
Expert/highly knowledgeable, entertaining/engaging speakers 3)
Continuing education-eligible/approved.

Activities for This Goal/Objective:

Select dates for education sessions.

Identify five topical and pragmatic themes, across financial planning
disciplines.

Survey/poll board members for recommendations of potential
speakers.

Offer at least two programs which satisfy the CFP® Board
requirement for Ethics education.

Identify, obtain and confirm speakers.

Coordinate, when necessary, with Practitioners Director, Special
Events Education Director, Events Management Director, and
Chapter Administrator.

Ensure programs qualify for C.E. credit.

Research the ideal of conducting formal surveys or evaluations to
determine member satisfaction.

Maintain a database of potential speakers.

Indicators of Success:

1.

2
3.
4

Were meetings held? Did topics span a range of disciplines?
Member/new-member/ non-member attendance levels.
Obtain informal feedback from attendees.

Formal surveys or evaluations, if used.




Director, Mentoring/Career Development ¢ Paul Palazzo, CFP®, COA

Vision/Goal/Objective:

The vision of the mentoring/career development committee is to
provide support and resources for students and career changers
entering the financial planning profession.

Activities for This Goal/Objective:
The mentoring/career development committee accomplishes this objective by
improving the educational experience for CFP candidates and fostering a
nurturing environment within the financial planning community by:

1. Conducting CFP exam case study program (three times per year).

2. Recruiting and matching mentors and mentees.

3. Coordinating with the membership committee to formalize new

member/ established member interactions.
4. Conduct one career development education event.
5. Conduct a New Planner Conference.

Indicators of Success:
1. Passrate of our students exceed the national average.
2. Education meetings reflect new members.
3. The number of mentors and mentees in regular coordinated
program exceeds 25.
4.  Number of students attending CFP review exceeds 50.




Director, Technology ¢ Chintu Pandya

Vision/Goal/Objective:

To provide chapter members with the technology tools and
information needed to enhance their profession. Also, provide
various directors and committee members with communication
updates. Design website to be more user friendly and consumer
oriented.

Activities for This Goal/Objective:
1. Improve on capabilities that add value to our members or help the
chapter run more efficiently.
2. Increase consumer appeal to the website and update it to reflect
true potential and chapter activity.

Indicators of Success:
1. Increase in website traffic.
2. Increased use of the site by various committees (such as Pro Bono).




Director, Special Events ¢ Eleanor Peterkin, CFP®, CIMA

Vision/Goal/Objective:

Increase FPA member/non-memberpl NI A OA LI G A 2 y
education programs by providing new and innovative topics and
delivery methods. Develop innovative topics, speakers and
venues.

Activities for This Goal/Objective:

1. Recruit at least one other person to be part of the Special Events
committee.
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two topics and two delivery methods/formats. Topics will provide
three CE credits.

3. Review all potential expenses with the Treasurer prior to
commitment.

4. Complete plan and get approval of the Education Team and
Executive Committee by the first Wednesday in February.

5. Advertise the program to our members.

Indicators of Success:
1. Two programs were conducted and were well attended.
2. Evaluations were positive.
3. Enthusiasm for future events was communicated by participants.
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Vision/Goal/Objective:

Enlighten the Public about the need for and the advantages of the
financial planning process. Help the Public understand that the
financialpll YYAy 3 LINPFSaarzylt Aa
comes to their financial life. Cdzy OG A2y Ay 3 | &
the financial team, the Financial Planner helps make sure that the
plays are understood by all and are carried out per the needs of the individual.

Activities for This Goal/Objective:

1. Continue the support of Financial Fitness Day, the kickoff event of
Financial Planning Week.

2. Through ongoing evaluation of topics and presenters and through
timely planning and advanced publicity, this event, held in
conjunction with New York University, will continually be enhanced
to allow for a larger audience.

3. Throughout the year, the committee will search for and participate
in venues that help bring about the awareness of the financial
planning process.

Indicators of Success:
1. Increase attendance at Financial Fitness Day by 50%.
2. ldentification and participation in new venues that highlight our
mission.




Director, Spring Forum ¢ Lauren Prince, CFP®, CFS, CDFA

Vision/Goal/Objective:

Plan, organize, and execute an all-day educational event offering
qualified registrants continuing education credits for a wide-
ranging set of topics. The purpose of the Annual Spring Forum is
to add value to our members and to generate income for the
Chapter to help defray expenses.

Activities for This Goal/Objective:

1.
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Recruit and retain a committee to create a program of topics and

qualified speakers and to help facilitate the day of the event.

Identify potential successors for the directorship among the

committee members.

Start the planning process in May forthey SEG & SI. ND& C2 NJ
Create and implement a marketing plan about 6 months before the

event.

Sell exhibitor space to various appropriate vendors who will have

table space at the Forum.

Indicators of Success:

1.

2.
3.
4.

Maintain previous levels of attendance or increase by at least 10%.
All vendor tables are sold out.

Attendee evaluation forms are at least 80% positive.

Net revenue is comparable or exceeds previous years.




Vision/Goal/Objective:

Increase public speaking and publishing assignments for
members. Develop media programs for Y S Y 6 $iedl@
participation.

Activities for This Goal/Objective:
1. Outreach to media community with bylined articles from members.
2. Use technology to increase efficiency of communication with
media/members.
3. Increase opportunities through NYPL (Public Library Series and
CAYlIYOALE [AGESNI Q¥ SESEWANN tyDa | d 2 \.

Indicators of Success:
1. Speaking and writing assignments increase.
2. Increased and broader involvement from membership.




Vision/Goal/Objective:

Communicate chapter information and benefits to members and
prospects through newsletter, conference calls, fliers, etc. Make
communications interesting, informative, and a tool to build
chapter membership.

Activities for This Goal/Objective:

Newsletter

1. Provide a quarterly newsletter representing the accomplishments of
the chapter and previewing events.

2. Develop major articles around a theme such as Forum, Financial
Planning Week, Education or Practice Management.

3. Encourage members to participate with articles, commentary,
reviews of meetings, photographs and personal experiences. First
and foremost, focusing on chapter events. In addition, activities of
committees areas of interest for revenue for sponsors.

Other

1. Attend board and education meetings and read emails from
administrator to be aware of the activities of the chapter.

2. Develop cadre of members who obtain information and write
articles.

3. Request topics from Board members.

4. Prepare suggested contents for newsletter and review with Board.

5. Assign articles to chapter Directors as appropriate.

6. Setdeadlines.

7. Follow up with writers to obtain copy on time.

8. Create article synergies between chapter and sponsors.

9. Edit material.

10. Fact check where possible.

11. Return edited articles to submitters for final approval.

12. Obtain graphics (photos) to complement articles.

13. Determine order of articles in newsletter for best placement of
content.

14. Prepare contents page.

15. Obtain membership, calendar, and anniversary info from Chapter
Executive.

16. Obtain ads from Director, Corporate Development or Chapter
Executive.

17. Interact with graphic designer regarding page layout.

18. Proofread all articles in design.

19. Prepare Overview for e-mail distribution.

20. Release newsletter from designer to administrator for distribution.




Indicators of Success:

1. Poll membership annually; ask questions about communications.

2. Ask new members how they heard about the chapter.

3. Obtain feedback from Board members, chapter members, sponsors,
other chapters.
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5. Find committee members to help and build a pool of possible
successors.




Chapter Executive ¢ Maria Eckert

Vision/Goal/Objective:

FaSR 2y GKS / KFLWGSNRa aAiaai
t NBAARSY (G Q& AaA2ykD2Ivésfary 2 K
committee for 2011? Support the mission and goals of the
members of the Board by providing administrative and
management expertise.

Activities for This Goal/Objective:
How do | accomplish this objective? What activities will be required?
1. Provide an office and staff to support the daily activities of the
association.
2. Facilitate communications with members of the association.
3. Assist in coordinating and managing the activities of the association.
4. Suggest more efficient and economical methods of running the
association.

Indicators of Success:
How will  measure the success of this objective? What are some indicators of
success?

1. Expand committee to three persons.

2. Smooth operation of the chapter.
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Chairman
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E-mail: jlee@4dnyc.com
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N. Jerry Palumberi, CPA
Gruber Palumberi Raffaele, PC

7 Penn Plaza, Suite 310
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1902 Whitestone Expressway, Suite 304
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T:718-767-1240 F: 718-746-3301
E-mail: antcan@verizon.net

Director, Education-Practitioners
Victoria FilletCFP®

Blueprint Financial Planning LLC
50 Harrison Street, Suite 313
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T:201-222-9930 F:201-222-9931
E-mail: vfillet@blueprintfp.com

Director, Government Relations
Thomas J. Gillespie, CFP®
Northwestern Mutual

285 Riverside Avenue

Westport, CT 06880
T:203-912-3413

E-mail: tompied5@gmail.com

Director, Events Management

Gail Linn, CFP®, CASL, LUTCF, ChFC
MetLife Financial Group of NY

260 Madison Avenue, 10th Floor

New York, NY 10016

T: 646-227-5079 F:212-413-4594

E-mail: glinn@metlife.com




2011 FPANY Board of Directors (cont.)

Director, Pro Bono

Anja LuesinkVBA CFPERLP®
Luesink Financial Planning

215 Park Avenue South, Suite 1402
New York, NY 10003

T: 212-405-1609

E-mail: anja@luesinkfinancial.com

Director, Mentoring/Career Development
Paul PalazzaCFP®RCOA

Altfest Personal Wealth Management

425 Park Avenue, 24" Floor

New York, NY 10022-3506
T:212-796-8710 F: 212-406-0867

E-mail: paul@altfest.com

Director, Special Events

Eleanor Peterkin, CRRGMA

Altfest Personal Wealth Management
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Prince Financial Advisory
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Director, Communications and Marketing
Robert Wander, CRPMBA

Wander Financial Services

270 Madison Avenue, Suite 1501

New York, NY 10016

T: 646-435-6327 F: 646-219-7766

E-mail: robert.wander@wanderfinancial.com

Chapter Executive

Maria T. Eckert

FPANY

551 Valley Road #358

Upper Montclair, NJ 07043
T:877-773-7269 F: 212-658-9880
E-mail: maria.eckert@earthlink.net

Director, Education Programs

Erika SafranCFP®

Safran Wealth Advisors, LLC

641 Lexington Avenue, 4" Floor

New York, NY 10022

T:212-328-9530

E-mail: esafran@safranwealthadvisors.com

Director, Technology
Chintu Pandya

39 Pewter Lane

Hicksville, NY 11801

T: 646-223-7250
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Martha Pierce CFP®

285 Avenue C

New York, NY 10009

T:212-473-2089
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Director, Public Relations

William J. Supper, CERIBA
Merrill Lynch
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New York, NY 10281
T:212-236-9029
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Whitford Consulting

3304 Avenue P
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T:718-336-0033 F: 718-339-3545
E-mail: whitfordconsult@aol.com




FPANY Gold Sponsors

Charles Schwab Advisor Services
Andrew Magnus

T:212-403-9216
andrew.magnus@schwab.com
www.schwabadvisorcenter.com/public

Clark Capital Management Group, Inc.
Ryan Kenney

T: 215-569-2224 ext. 249
rkenney@ccmg.com

www.ccmg.com

HUB International

Donna Ann Spinillo
T:212-338-2014
donna.spinillo@hubinternational.com
www.hubinternational.com

Laserfiche

Marcel Tsai
T:562-988-1688 ext.191
marcel.tsai@laserfiche.com
www.laserfiche.com

Nationwide

Alex Gordon
T:914-671-3761
gordonad@nationwide.com
www.nationwidefinancial.com




